BRAND
GUIDELINES
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WELCOME

These guidelines describe the basic rules of designing with reproducing
Alturki Holding logo identity. In order to gain maximum benefit from
these guidelines they must be used consistently, to ensure the best
representation of the Alturki brand identity.

For guidance on logo selection and use, you may consult the
public relations office via the following contact address:-

Alturki Holding

KHOBAR (Head Office):

Alturki Business Park, 12 & 13th Floors, Prince Faisal Bin Fahad Rd.,
P.O.Box 31775, Alkhobar, 31952

Kingdom of Saudi Arabia

T + 966 13 806 6800, F +966 13 868 5614
info@alturkiholding.com

www.AlturkiHolding.com

Designed by
Boxon Brand Visionaries

Bahrain +973 1774 9121
KSA  +966 11 297 8282
UK +44 (0) 207 562 8352

hello@boxonvision.com
www.boxonvision.com

B O§On gf:igﬁaries
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1.0
OUR LOGO

The brand’s identity has been designed to
reflect our brand values and personality.

In order to convey the strength and professionalism of the brand, it
is essential that a consistent and confident brand representation be
maintained across all applications.

The brand mark should only be reproduced from master artwork
and never redrawn or manipulated in any way, other than the
approved formats mentioned in this document.
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2.0
LOGO FORMATS

Bilingual Format

The brand has a wordmark logo which is a combination
of arabic wordmark & english wordmark where the arabic
wordmark is on top of the english wordmark. It is always
used together and the only approved format of the logo.

cnAaA)
AL UK]
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3.0
MINIMUM SIZE GUIDE

There are recommended logo type sizes for certain standard paper sizes, as
well as a minimum size. This ensures consistency across all communication
materials. The minimum size is the smallest size for which the trademark
can ever be reproduced. But it is not a default size, and there is a general
preference to make the trademark larger than this.

cnaA cnHAa
ALTU=K] ALTURK] s G 1

Logo Size A4 Logo Size Business Minimum Logo Size -
Letterhead - 360mm Card - 330mm 150mm
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4.0
LOGO POSITIONING

Recommended Logo Positions Examples of the logo postioning
Top left corner Business Card
cnaaa
ALTURKI
dcna glhlu g
Bader Sultan Jumma
M +966 53 906 7894 ildosll Guyd)
anas.aljuraifani@alturkinolding.com Cheif Operating Officer
Bottom right corner

Publication Cover
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5.0
EXCLUSION ZONE

A minimum exclusion zone has to surround the
brand mark.

This is to ensure that it is always prominent and does not become obscured
by surrounding information or text elements.

In all brand applications, a minimum of this zone must be used unless
instructed otherwise. The formula for this exclusion zone is based obtained
as demonstrated in the diagrams below.

.............................................................................................................
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6.0
ALTERNATIVE FORMATS

When applying the trademark within a black and white colour restricted print
environment or image with sufficient contrast, the trademark can appear in the
below alternative format, where it’s either black or white.

When the logo is used on a colored background (ie; the *brand colour), the below
approved format of the logo version is applied, where the arabic wordmark uses
white colour and the english reamains the same colour. Care should be taken to
ensure that the trademark remains legible and visible in all formats.

/\/

5 cnoaal
ALTURKI

/\/

ALTURKI ALTURKI

/\/

Black & White Background On sufficient contrast Approved Alternative Format on
background image *Brand Colour - Background

—A— Denotes continuous background
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7.0
WHAT NOT TO DO

Incorrect Usage of the Logo

The examples shown here demonstrate different ways of unacceptable logo alterations. They are here
to show how the brand becomes undermined by any alteration to the logo.

Always reproduce the logo from master artwork, do not attempt to recreate the logo.

cnoaaf cnaaal
ALTURKI - AL TURKI

Do not distort, rearrange, or alter the Do not apply drop shadow, or any
elements within the logo. other effect that affects the look.

cna )

Do not use the coloured logo formats ALTURKI
on coloured backgrounds without Do not resize the elements within
sufficient contrast. the logo disproportionately.

Do not invert the logo colour with the _
background as shown or on colours cnhaal

other than in the approved alternative Do not seperate the elements in
logo format. the logo.




BRAND
ELEMENTS

2.1 Colour Palette Page 12
2.2 Brand Element Page 13
2.3 Brand Tagline Page 14
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2.1
COLOUR PALETTE

Our brand is comprised of three colours that has been endorsed to be used through our
communication media.

The preferred application is Pantone” Matching System (PMS), which has coated (C) and uncoated (U) variation, based on the application
produced. You can also convert these spot colours to four-colour process (CMYK), for reproduction in four-colour process printing. The other
colouring option (RGB) is provided for the multimedia and web usage.

Pantone® Pantone® : R:34 Pri mary
7687 C 287 U : G:48 Colors
: B:107
#22306B
Pantone® Pantone® : R:117
2135 C 2135 U : G:140
: B:192
#758CCO
Pantone® Pantone® : R:59 Secondary
2379 C 539 U : G:69 Colors

B: 89
#3B4559

Pantone® Pantone® : R:0

321 C 320 U : G:140
B:149
#008C95
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2.2.0
BRAND ELEMENT

The brand element - the line, can been used in brand applications
where it have a full version of the logotype within the application or
on the same visual plane.

Please refer to the brand applications shown in the following pages.

The line takes it’s angle from the logo as shown below.

The line reflects Acceleration, Growth.
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2.2.1
BRAND ELEMENT ANIMATION

The brand element - the line, while being used for multimedia
where it may be used in animations, should always used in a way
which shows the line growing/moving from the bottom to the top
to indicate acceleration, growth/progress.

®



http://boxondemo.com/downloads/To-Render_2X.gif

2.3
BRAND TAGLINE

The tagline is designed to provide further
definition to the brand’s service. A tagline
can also be a way of furthering the value
of your company and provide an additional
persuasive push. It can be an integral part
of the logo design or a separate element to
be used within further branding.

The brand tagline can been used in brand applications where it
have a full version of the logotype within the application or on
the same visual plane.
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BUILDING GREAT
BUSINESSES



TYPOGRAPHY
STANDARDS
FOR PRINT

3.1 Arabic Typeface Styling Page 17-18
3.2 Latin Typeface Styling Page 19-20



3.1.0

ARABIC TYPEFACE STYLING FOR PRINT

For continuity and simplicity, we only use specific type families in our communications

The following fonts have been chosen because of their clarity and style. If these typefaces are not available, please choose a typeface with
similar characteristics.This applies to business documents, correspondence, promotional material, displays, product labels, signs, Web pages,and

other media.

(for Print / Publishing materials etc)

itk | Hoodlines
Berytus

Light / Medium

Frutiger LT
Arabic

Light / Roman

Arabic fonts used throughout all of our
communications is the Berytus & Frutiger
LT Arabic font family. This is to be used in
all printed material for publishing.

Arial Font are the system fonts selected
for arabic.

In order to ensure that presentations

sent out to third parties are seen in the
correct format, they should be distributed
in PDF format. This also ensures security
of information in that it cannot be edited
post distribution.

SYSTEM FONTS (for PPT/Msword etc)

Page 17

Arial

Ms Fonts -
Regular/Bold



3.1.1

ARABIC TYPEFACE EXAMPLES

Berytus

Frutiger LT
Arabic

(for Titles / Headlines)
Medium ----

(for Abstract Paragraph)

Light -

(for Paragraph/
Contents)

Light

(for Highlight)
Roman

Lyl

Jadll syl

umaj_lhculﬂ_caﬁpuulm(mﬂ.aﬂwjpﬂ)ajﬂglg Al ple 2l @4y
oa Jaci Alhpar na Ejlai g Anii19Vo ple Laviliil 3io dyniillg jloiiuall

dclinll Cillnidlg iloglenll Laglgidd Ayinill dyigll eligdl algn Cilelha

Silelhg (o Josi Slpd 1é i g ellaii

Cilogleall baglgidi sdwinill duinll bl slgo
Jhaill Jgan Ciloaa dcluall . idlaidlg

dsgeull dupell alanll o slasll clhallg

&8 pinll poiini Lo$ el poo dyjggadg
09si U aa nillg dacloll gyylinall o LAl
Lilelhall glai Gaua g_é_'.'ug duaily i)

s)lacl lhallg Jhaill Jgan Ciloaa

(dwaulall asyill) oslglg (il (ade slla sy
dsoiillg jladiwll (o 8l dulile dSpi o
1o ole Lgiliil 3io

rgd Jowi Sl né eljludg ol
laglgidi Ldunill dudl selidl slgo Culclha
ilosa Ldcluall \aalbaillg Cilogleall
paiion b slasll glhallg Jhaill Jgan

1 28 uillg 8aclgll gjlirall (o Ll dspill
Aargluall dadilyiiul (ol
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(Berytus)
Medium

(Frutiger LT Arabic)

Roman

(Frutiger LT Arabic)

Light

. TAAVI0EYT

JAAVIOETTI
1AAOEHT
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3.2.0
LATIN TYPEFACE STYLING FOR PRINT

For continuity and simplicity, we only use specific type families in our communications.
The following fonts have been chosen because of their clarity and style. If these typefaces are not available, please choose a typeface with similar
characteristics. This applies to business documents, correspondence, promotional material, displays, product labels, signs, Web pages,and other media.

(for Print/Publishing materials etc) SYSTEM FONTS (for PPT/Msword etc)

_ Arabic fonts used throughout all of our n
communications is the Imperial & Frutiger L u C I a
® . . L ;
LT Arabic font family. This is to be used in
m p e r I a all printed material for publishing.
Lucida Grande are the system fonts
Regular / Medium selected for english. r a n e

In order to ensure that presentations Ms Font
sent out to third parties are seen in the 5 ronts

correct format, they should be distributed Regular/Bold
in PDF format. This also ensures security
of information in that it cannot be edited

F re ig ht N eo P ro post distribution.

Light / Medium




3.2.1

LATIN TYPEFACE EXAMPLES

Paragsit amet, Aliquam

mattis vitaore admetus.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Aliguam mattis diam cursus metus. Lorem ipsum dolor sit

amet, consectetu. Quam mattis diam cursus metus.

For continuity and simplicity, we only use
specific type families in our communications
The following fonts have been chosen due to
clarity and style. If these typefaces are not
available, please choose a typeface with
similar characteristics.This applies to business
documents, correspondence, promotional
material, displays and other media.

For continuity and simplicity, we only use

specific type families in our communications  ----

The following fonts have been chosen because
of their clarity and style. If these typefaces are
not available, please choose a typeface with
similar characteristics.This applies to business
documents, correspondence, promotional
material, displays and other media.

(for Titles / Headlines)
Medium

(for Abstract Paragraph)
Regular

(for Paragraph /Contents)
Light

(for Highlight)
Medium

123456739

123456789
123456789

(Imperial)
Medium
(FreightNeo Pro)
Medium
(FreightNeo Pro)

Light

Page 20

Imperial

FreightNeo
Pro

Please note :
for FreightNeo Pro numbers choose the
Character - OpenType -Proportional Lining.



TYPOGRAPHY
STANDARDS
FOR WEB

4.1 Arabic Typeface Styling Page 22
4.2 Latin Typeface Styling Page 23
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4.1.0
ARABIC TYPEFACE STYLING FOR WEB

For continuity and simplicity, we only use specific type families in our communications

For continuity and simplicity, we only use specific type families in our communications.
The following fonts have been chosen because of their clarity and style for Web pages,and other multimedia applications.

itk | Hoodlines
Berytus

Light / Medium

Frutiger LT
Arabic

Light / Roman



Page 23

4.1.0
ENGLISH TYPEFACE STYLING FOR WEB

For continuity and simplicity, we only use specific type families in our communications

For continuity and simplicity, we only use specific type families in our communications.
The following fonts have been chosen because of their clarity and style for Web pages,and other multimedia applications.

(for Print/Publishing materials etc)

Titis Headiines
Imperial

Regular / Medium

Contents | Paragraph
FreightNeo Pro

Light / Medium



3)
/SUBSIDIARY
CO-BRANDING

5.0 Logo Postion & Colour Version Page 25
5.1 Co-Branding Examples Page 26-30
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5.0
LOGO POSTION &
COLOUR VERSION

The below colour versions approved for the usage of the

. . . e r . The text is aligned as shown below;
parent Iogo within the applications of the subsidiaries. &

The subsidiary companies have their own brand colors & elements, so the parent company is

always used in either in white or 100% black or tints of black according to each subsidiary’s Subsidiar f

O .
branding. Below are examples of how the parent logo has to be used in the subsidiary’s e — ?w:
applications. CNOA

AT
The parent company’s logo is endorsed with the sub-brands in their applications with the
text ¢ Subsidairy of ... (Alturki Logo)’.
Colour versions of the parent logo
Subsidiary of Subsidiary of Subsidiary of
ALTURKI ALTURKI ALTURKI
Black or tints of Black On brand colour background with On Multimedia Applications - Colour

B sufficient contrast - White



5.1.0
CO - BRANDING

Example
The subsidiary companies have their own brand colors & elements, so the parent company is always

used in either in white or 100% black or tints of black according to each subsidiary’s branding. Below are
examples of how the parent logo has to be used in the subsidiary’s applications.

Business Card
Front Back

waallcl ol
InmaSteel

b low o Jodin

i . . T +966 1000 00000 Ext. 000 Subsidiary of
Meshal bin Sammar Alharbi F 1966 1483 677 -
M 4966 050 633 0000 bl gl puusd sy &laall Madinah 0 ysiall diyall PO. Box 0000 w0 a2
E meshal@inmasteel.com Head of Administrative Dept Saudi Arabia d ALTURKI

Bottom Right Corner
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5.1.1
CO - BRANDING

Example
Letter Head

aallcl ail
InmaSteel

Subsidiary of

cnaain
ALTURK]

Bottom Right Corner



5.1.2
CO - BRANDING

Example
Company Publications

ayaallclail
inmaSteet

Lorem Ipsum Dolor
Ipsum Dolor

Ipsum Dolor

Page 28

About Us Page-
Will have a description about the
parent company.

with Contact Details



5.1.3
CO - BRA

Example

Powerpoint Presentation

NDING

aallcl ail
InmaSteel

Lorem Ipsum Dolor

Ipsum Dolor

Subsidiary of

yeh|
ALTURKI

Ipsum Dolor

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nis! ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan
etiusto odio dignissim qui blandit praesent luptatum.
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Thank You

Inma Steel

KSA, Jubail Industrial City

31961 Support Industries Area,

Road 130, Street 126,P0 Box-10440

T 4966 13 352 4222, F. +966 13 352 4222

info@inmasteel.com.sa

Subsidiary of
cn5an
ALTURKI .
Cover & Contact details page
Lorem Ipsum
Ipsum Dolor
Lorem sitamet, adipiscing elit,

sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
‘minim veniam, quis nostrud exerci tation ullamcorper
suscipitlobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum riure dolor in hendrerit
invulputate velit esse molestie consequat, vel llum
dolore eu feugiat nulla facilisis at vero eros et accumsan
etiusto odio dignissim qui blandit praesent luptatum
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5.1.4
CO - BRANDING

Example

Website Footer



STATIONARY
APPLICATIONS

6.1 Business Cards Page 32

6.2  Letter Head Page 33-36
6.3  Envelopes Page 37-41
6.4  Folder Page 42-43
6.5  Notepad Page 44-45
6.6  Stamps Page 46-47

6.7  Sticky Notepad Page 48



6.1
BUSINESS CARD

Front-side
dcnaglhluugag M +966 53 906 7894
Bader Sultan Jumma T +966 53 906 7894, Ext. 1234
Slloell Guad) F +966 53 906 8534
Cheif Operating Officer anas.aljuraifani@alturkiholding.com
Back-side

Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual
artwork to be produced in Pantone

Page 32

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: 9 x 5cm
Colours: 2 Pantones
Material: CX22 Diamond White - 320gsm
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6.2
LETTER HEAD

Front-side Back-side

cnaan
ALTURKI

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: A4
Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual Colours: 2 Pantones
artwork to be produced in Pantone Material: Brittannia Smooth Wove - 120 gsm
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6.2
LETTER HEAD

Continuos Sheets

cnaaaf
ALTURKI
Printing Specification
In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-
Size: A4
Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual Colours: 2 Pantones

artwork to be produced in Pantone Material: Brittannia Smooth Wove - 120 gsm



6.2
LETTER HEAD

Commercial Registration

ALTURKI ALTURKI

INTERNATIONAL HOLDINGS WL

Khalid Ali
T 49661381
CR 205105

ingdom of Sauci Arabia AlturkiHolding.com

AlturkiHolding.com

Page 35

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: A4
Colours: 2 Pantones
Material: Brittannia Smooth Wove - 120 gsm



6.2
LETTER HEAD

Commercial Registration

cnaa
ALTURKI

Khalid Ali Alturk
T 4966 13 806 65
CR.2051057457,

liallayloiinlloalglg xSyl ple 21l abyis

AlturkiHolding.com

cnaan
ALTURKI

Rami Khalid Alturki
T 4966 13 806 6800, F
C.R. 2051055978, Alurt

s

52, Kingdom of Saudi Arabia

AlturkiHolding.com

Page 36

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: A4
Colours: 2 Pantones
Material: Brittannia Smooth Wove - 120 gsm



6.3.0
ENVELOPES

DL Size - Custom made

Front-side

cnaa
ALTURKI

Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual
artwork to be produced in Pantone

Page 37

Back-side

T +966 13 806 6800, F +966 13 868 5614, info@alturkiholding.com
Alturki Business Park, PO.Box 31775, Alkhobar 31952, Kingdom of Saudi Arabia

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the following
specifications for printing:-

Size: DL
Colours: 2 Pantones
Material: Conqueror Wove-Brilliant White-160gsm
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6.3.1
ENVELOPES

DL Size - Ready made

Front-side Back-side

cnaa
ALTURKI

T +966 13 806 6800, F +966 13 868 5614, info@alturkiholding.com /
Alturki Business Park, P.O.Box 31775, Alkhobar 31952, Kingdom of Saudi Arabia / AlturkiHolding.com

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: DL
Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual Colours: 2 Pantones
artwork to be produced in Pantone Material: Readymade
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6.3.2
ENVELOPES

C4 Size - Custom made

Front-side Back-side

canaan

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the following
specifications for printing:-

Size: C4
Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual Colours: 2 Pantones
artwork to be produced in Pantone Material: Conqueror Wove-Brilliant White-160gsm
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6.3.3
ENVELOPES

C5 Size - Custom made

Front-side Back-side

cnaan
ALTURKI

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

g anulalloadala Syl e a8
Businesses Park, PO.Box 31775

Size: C5
Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual Colours: 2 Pantones
artwork to be produced in Pantone Material: Conqueror Wove-Brilliant White-160gsm
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6.3.4
ENVELOPES

C5 Size - Custom made

Front-side Back-side

cnaan
ALTURKI
Printing Specification
In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-
Size: C5
Note: the artwork in preview may not be of actual size. Colours in display might look different. Actual Colours: 2 Pantones

artwork to be produced in Pantone Material: Conqueror Wove-Brilliant White-160gsm



Page 42

6.4.0
FOLDER

COVER

Front-side

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: 22 x 30.7

Colours: 2 Pantones

Material: Matt - Velvet laminated -350 gsm
Special : Die cut (Pocket), Embossing on Logo
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6.4.1
FOLDER

INSIDE

Printing Specification

In order to produce the application that shall
represent the brand, we recommend the
following specifications for printing:-

Size: 22 x 30.7

Colours: 2 Pantones

Material: Matt - Velvet laminated -350 gsm
Special : Die cut (Pocket), Embossing on Logo

Pocket



6.5.0
NOTEPAD
A5

Cover - Back Cover - Front Inside Pages

cnaAan
ALTURKI

Page 44

Preview

cnaad
ALTURKI

Printing Specification

In order to produce the application that shall represent the
brand, we recommend the following specifications for printing:-

Size: AS

Colours: 2Pantone(Cover) 2Pantones(Inside)

Material: 170 gsm Matt - laminated pasted on greyboard
Special: Spiral (Stainless Steel)
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6.5.1
NOTEPAD
A4

Cover - Front Inside Pages

cnaan
ALTURKI

Printing Specification

cnaan
ALTURKI o In order to produce the application that shall represent the
brand, we recommend the following specifications for printing:-

Size: AS
Colours: 2Pantone(Cover) 2Pantones(Inside)
Material: Matt - laminated 250 gsm pasted glued on top
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6.6.0
STAMP
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6.6.1
STAMP

drulill antglg il ade sl a4y
Khalid Ali Alturki & Sons Holding

cnaal)
ALTURKI

C.R. 2051056693 - Saudi Arabia
dudgeall - 2051056693 L4, u
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6.7
STICKY NOTE PADS



OTHER
APPLICATIONS

7.1 Bag Page 50
7.2 ID Card Page 51
7.3 Calendar Page 52
7.4 Publications example Page 53-54
7.5  Internal Memo Page 55
7.6 Certificate template Page 56
7.7  Give Aways Page 57

7.8  Backdrop Banner Example Page 58
7.9  Interior Signages Page 59-60
7.10 Interior Branding Page 61
7.11  Exhibition Design Page 62-63



7.1
BAGS

Page 50
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7.2
ID CARD



7.3
CALENDAR

JAN
Sun  Mon
05" 06"
127 13"
19" 20°
26" 27
APR
Sun  Mon
05" 06"
127 13"
19" 20
o o
26" 27
JUL
Sun  Mon
T
05" 06
12" 13"
197 20"
26" 27"
OoCT
Sun  Mon
04" 05"
TR
17 12
18" 19"

7"

Tue

07"
14"
21"
28"

Tue

Tue

07
14"
21"
28"

Tue

06"
13"
20"

3 o

Wed
01"

08
15
22"

Wed
01
08
15
22
29"

Wed

Thu

02

09
16

23

il

Fri  Sat
03 04
0 1
17 18
24 25
31
/04
Fri  Sat
03 04
10 11
17 18
24 25
. /o7
Fri Sat
03 04
0 1
17 18
24 25

10

i

e /10
Thu Fri  Sat
01" 02" 03
08" 09 10
15" 16 17
22" 23" 24
29" 30" 31

FEB

Sun  Mon Tue

02" 03" 04"
09" 10" 11
167 17" 18"
23" 24" 25"
MAY

Sun  Mon Tue

03" 04" 05
10" 11" 12"

17 18 19
2 5 2
31"

AUG

Sun  Mon Tue

IiIOS 04"
09"

10" 1

16" 177 18"
23" 24" 25"
30" 31"
NOV

Sun Mon Tue
01" 02" 03"
08" 09" 10"
1570 16" 17"
22" 23" 24"
29" 30"

CREATE VALUE

v /02
Wed Thu Fri  Sat
01

05" 06" 07 08
12" 138" 14" 15
197 20" 21 22
26" 27" 28" 29

v /05
Wed Thu Fri  Sat
01 02

3 14

06" 07" 08" 09
137 14" 15 16

" 20" 21" 22" 23

27" 28" 29" 30

o /08
Wed Thu Fri Sat
01"

05" 06" 07 08
127 18" 147 15
197 200 217 22
26" 27" 28" 29

v /11

Wed Thu Fri  Sat
04" 05" 06" 07
17 12" 137 14
187 197 20 21

25" 26" 27" 28

MAR
Sun  Mon
01" 02"
08" 09
15" 16"
22" 23"
29" 30
JUN
Sun  Mon
01"
07" 08"
147 15
21" 22"
28" 29
SEP
Sun  Mon
06" 07"
137 14"
20" 21"
27" 28"
DEC
Sun  Mon
06" 07"
13" 14"
20" 21"
27" 28"

Tue

03"
10"

17

24
31

Tue

02"

09
16

23"

30"

Tue

Tue
01

' 02

08"

15
22

29

03
10
177
24

1441-1442
o /03
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7.4.0
PUBLICATIONS
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7.4.1

PUBLICATIONS COVER
(EXAMPLES)



7.5
INTERNAL MEMO
TEMPLATE

cnaan
ALTURKI

Alturki holding is currently doing a good job recycling. During the Tst Quarter of 2019, we
were able to Sustain pounds of office paper; since each ton recycled saves 17 trees, we saved
50,000 trees this quarter.

In addition, our efforts conserved gallons of water, barrels of oil, and reduced air pollution by
our efforts conserved gallons of water, pounds.

With this in mind, | would like to remind everyone of the recycling opportunities available here at
<Company Names. Each desk should have a deskside container for paper recycling; when these
containers are ful, they may be emptied into the large barrels found in copy rooms or other
central locations. Flattened cardboard may also be placed in these areas.

Please keep up the good work. If you have any questions, you can reach me at +966 39020188.
Thank you for your assistance and participation. Alturki holding is currently doing a good job
recycling. During the 1st Quarter of 2019, we were able to Sustain pounds of office paper; since

each ton recycled saves 17 trees, we saved 50,000 trees this quarter.

In addition, our efforts conserved gallons of water, barrels of oil, and reduced air pollution by
our efforts conserved gallons of water, pounds.

With this in mind, | would like to remind everyone of the recycling opportunities available here at
Building Great Businesses. Each desk should have a deskside container for paper recycling; when
these containers are full, they may be emptied into the large barrels found in copy rooms or
other central locations. Flattened cardboard may also be placed in these areas.

Please keep up the good work. If you have any questions, you can reach me at +966 39020188

Thank you for your assistance and participation.

Bader Sultan Jumma

Khalid Al Alturki & Sons Holding
T 4966 13807 7100, F +966 13 868 5614
Alturki Businesses Park, PO.Box 31775, Alkhobar, 31952 Kingdom of Saudi Arabia

INTERNAL MEMO
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7.6
CERTIFICATE
TEMPLATE

CERTIFICATE

Employee Of The Month

Awarded To
On recognition of

your dedication, passion, and hard work

Alturki holding is currently doing a good job recycling. During the 1st Quarter
of 2019, we were able to Sustain pounds of office paper; since each ton
recycled saves 17 trees, we saved 50,000 trees this quarter.

Date: __30/10/2019 -
Bader Sultan Jumma
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7.7
GIVE AWAYS
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7.8
BACKDROP BANNER
EXAMPLE
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7.9.0
INTERIOR SIGNAGES

@

dacnq Glaluu g
Bader Sultan Jumma
- Bader Sultan Jumma  dcna GlUaluw jau

¢
Cheif Operating Officer Gildoell Gl g
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7.9.1
SIGNAGE
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7.11.0
EXHIBITION STAND DESIGN
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7.11.1
EXHIBITION STAND DESIGN
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8.1
POWERPOINT TEMPLATE

cnaaan
ALTURKI

LOREM IPSUM

ANALYSIS

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Lorem
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim

FEATURE 01 FEATURE 02
dolor sit amet, consec- Lorem ipsum dolor sit amet, consec-
tetuer adipiscing elit tetuer elit

cnaAan
ALTURKI

SUSTAINABILITY LOREM IPSUM

Lorem ipsum dol

nibh euismod tincidunt ut laoreet ANALYSIS

ealgiaperioliip Lorem ipsum dolor sit amet, consec-
tetuer adipiscing elt, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim

Lorem ipsum dolor sit amet, consec V sit amet, consectetuer

Lorem ipsum dolor sit amet, Lorem ipsum sit
adipiscing elit consectetuer elit amet, adipiscing elit

tetuer adipiscing elit
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8.2

NEWSLETTER TEMPLATE

DOLOR SIT

(sl chapdig 8315 ety
LOREM IPSUM DOLOR SIT AMET, CONSECTETUER

Oct. 20, 2019

L) de Apaiil y JLaiull A 320 Alile A0 oo (Al S ) 0¥l S Ao A S,
o slaall Lin o iS5 edgiatl) A celidl o) go lellad 8 Jand S 55 8 & LS 5 Gl ) 4V0 Ale
e Ay s s smad) A jall ASLaall (8 g jlinl) Uil g cdaiil) (J g lard cdeliall ccVLaiY) g
Adagiadl el Gt e @8 Y 5 dunl ] 055 Y 8 g e ) Sl LS iy el

8 Saaiall Jla 15 Uil sha s elia (b iy chy 58 5 300 B ains) i 3aS Uil G 35 ) mnsd
A gl Ay yal) ASLaall (g S 8 Aalionall

Khalid Ali Alturki & Sons Holding (Alturki Holding) is a leading family owned
investment and development company that has been operating in Saudi Arabia since
1975. Its subsidiaries and joint venture companies are focused primarily on the
building materials, infrastructure, information and communication technology,
industrial, oil field services, and real-estate sectors in Saudi Arabia, Egypt, and
neighboring Arab countries.

To be recognized as the premier investor and partner for building great sustainable
businesses in Saudi Arabia and Egyp sustainable grow businesses.

Bader Sultan Jumma
Cheif Operating Officer
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8.2
INTERNAL ADS

(OPTIONS)

Engagement
Survey

Your Opinion
Matters!

cnaan
ALTURKI
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8.3

SOCIAL MEDIA POSTS TEMPLATES

LOREM IPSUM
DOLOR

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.

Lorem ipsum

LOREM

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit.

cnaddin
ALTURKI

LOREM IPSUM
DOLOR

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit.

Page 68

Lorem ipsum

LOREM
IPSUM

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit.

Lorem ipsum

lOREM

Lorem ip:
amet, consecte
ad



Page 69

8.4
DESKTOP BACKGROUNDS

ALTURKI
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8.5
EMAIL SIGNATURE

Dear Sir,
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam

erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat.

Best Regards,

daaan Glaliy ju Khalid Ali Alturki & Sons Holding

Bader Sultan Jumma T +966 53 906 7894 Cnb/t_L(]
Cheif Operating Officer F +966 53 906 8534 -
P.O.Box 31775, Saudi Arabia AI_TUQKI
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8.5
WEBSITE



Legal Notice: Pantone® identified colour reproduction information has been
provided for the guidance of the reader. Refer to current Pantone Colour
Publications for the correct colour standard. Pantone® is a registered trademark of
Pantone, Inc.

For the electronic versions of this manual and logos, or for guidance on logo
selection and use, you may consult the public relations office via the following
contact address:-

T +966 13 80 66 800, F +966 13 86 85 614
info@alturkiholding.com

AlturkiHolding.com



